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To our knowledge, no one has investigated...
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Research Proposal D45l

*\When do we change our attitudes? What
kind of persuasions can effectively change
target persons’ attitudes? Many social
psychologists have attempted to answer such
qguestions because of both theoretical and
practical importance...
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Millar & Millar (1990)

e Edwards: Affection-based attitudes are more
susceptible toward affection-based persuasions.

B2 154 : Edwards (1990) vs.

e Millar & Millar: Affection-based attitudes are more
susceptible toward cognition-based persuasions
because matched persuasions tend to induce
stronger counterarguments.
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Research Proposal D45l

« 7B ME5EH : Response Formats Matter
e Post-persuasion attitudes were measured with the
like-dislike format in Edwards’s experiment

e Post-persuasion attitudes were measured with the
agree-disagree format in Millar and Millar’s
experiment.

e Affective persuasions increase/decrease “liking,”
while cognitive persuasions increase understanding
(“agreement”).
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*Response Formatii Z#+Rif 9 5T 1>
°A 2 (Persuasion type: Affective vs.
Cognitive) X 2 (Response Format:
ike-dislike vs. agree-disagree)
vetween-participants design
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Y1+7Z1 =X
Y1+72 = X=>

Y2 +71 = X=>
Y2 +72 =X/
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e Hypothesis 1: Mean X is greater in the A1 condition than

in the A2 condition.
tH& 5E

=>XBERLHAET AT DL

* Hypothesis 1b: The effect of A on Variable X is greater in

the B1 condition than in the B2 condition.
2 (ASEHE) x 2(B&{4) ANOVA
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e Hypothesis 2: Variable X promotes Variable Y.
M ZRE - ERIE DT

= OERIIMORHEHHFLTEEE

* Hypothesis 2b: X’s effect on Y remains significant
after controlling for Variables Z and W.

2 [a] 5 AT
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